FEATURING NORMAN SOLOMON
NARRATED BY SEAN PENN
War Made Easy draws on media critic Norman Solomon’s meticulous
research and tough-minded analysis to document patterns of political and
media deception for war from Vietnam to Iraq. The film uses rarely seen
archival footage to bring to life key aspects of America’s war-making history over the last five decades.
The film presents stunning historical moments from political leaders of the
Vietnam era including LBJ, Robert McNamara, Wayne Morse and Richard
Nixon, and news correspondents including Walter Cronkite and Morley
Safer. Moving forward through successive conflicts to the current war in
Iraq, it sheds light on the continuing effectiveness of patterns of official
deception on behalf of war policies.
Norman Solomon’s work has been praised by the Los Angeles Times as “brutally persuasive” and essential “for those who would like greater context
with their bitter morning coffee.” The film now offers a chance to see that
context on the screen.

"A total tour de force."
— Jay Cassidy, editor, An Inconvenient Truth
"Solomon is one of the sharpest media-watchers in the business."
— Barbara Ehrenreich, journalist and author, Bait and Switch

FOR MORE INFORMATION AND TO ORDER A COPY OF THE FILM,
PLEASE VISIT WWW.WARMADEEASYTHE MOVIE.ORG

CONTACT INFORMATION

For press, producer interviews, bulk purchases, and marketing inquiries, please contact:
KENDRA OLSON HODGSON MEF Marketing Director
TEL 413.584.8500 ext. 2203 | EMAIL kendra@mediaed.org

For further information about distribution of this film, please contact:
ALEXANDRA PETERSON MEF Marketing Coordinator
TEL 413.584.8500 ext. 2205 | EMAIL alex@mediaed.org

For further information about this film, please contact:
LORETTA ALPER Co-Director/Co-Writer/Producer
TEL 413.584.8500 ext. 2219 | EMAIL loretta@mediaed.org
NORMAN SOLOMON Author
TEL 415.663.9674 | EMAIL norman@accuracy.org

For further information about supporting the distribution of this film, please contact:
ADI BEMAK MEF Director of Individual Gifts
TEL 413.584.8500 ext. 2111 | EMAIL adi@mediaed.org

MEF is a 501(c)(3) non-profit organization and contributions are tax-deductible as allowed by law.
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BIOGRAPHIES
LORETTA ALPER | CO-DIRECTOR, CO-WRITER, CO-PRODUCER
Since joining MEF in 2000, Loretta Alper has produced four films including Captive Audience: Advertising Invades the
Classroom, and Class Dismissed: How TV Frames the Working Class, and has served as executive producer on seven others.
She holds a Bachelor’s degree in English and Communication, and a Master’s degree in Secondary English Education,
both from the University of Massachusetts-Amherst. She first became interested in media literacy as a high school English
teacher. In addition to teaching, she has done independent print and radio journalism, curated an independent film series,
worked as a 35 mm film projectionist, and too many other odd jobs to mention.
JEREMY EARP | CO-DIRECTOR, CO-WRITER, CO-EXECUTIVE PRODUCER
Jeremy Earp, the Production Manager at the Media Education Foundation, co-wrote and co-directed the documentary Hijacking Catastrophe: 9/11, Fear & the Selling of American Empire (2004), produced the film Reel Bad Arabs: How
Hollywood Vilifies a People (2007), and co-wrote Tough Guise: Violence, Media & the Crisis in Masculinity (1999). Before
joining MEF, he taught at New School University and Parsons School of Design in New York City, at the Art Institute of
Boston and Northeastern University in Massachusetts, and worked as a news and sports reporter for a daily newspaper
outside of Boston. He holds a Master’s degree in English from Northeastern University, and is currently pursuing a doctorate in Communication at the University of Massachusetts, Amherst.
ANDREW KILLOY | EDITOR, CO-PRODUCER
Andrew Killoy is MEF’s primary editor and coordinates all technical aspects of the video production process. He was coeditor of Reel Bad Arabs: How Hollywood Vilifies a People (2007), helped edit Dreamworlds 3: Desire, Sex & Power in Music
Video , and was the media research coordinator for Hijacking Catastrophe: 9/11, Fear & the Selling of American Empire
(2004). He graduated from the University of Massachusetts-Amherst in 2005 with a Bachelor’s degree in Communication
and minors in Political Science and Economics.
SUT JHALLY | CO-EXECUTIVE PRODUCER
Sut Jhally is a professor of Communication at the University of Massachusetts-Amherst and founder and executive director of The Media Education Foundation in Northampton. He is one of the most popular teachers at the University of
Massachusetts and is nationally known among college students for his videotape Dreamworlds: Desire, Sex & Power in
Music Video, which received national press after MTV threatened with a lawsuit over copy infringement. The national
recognition and numerous requests for copies of the video led to the founding of The Media Education Foundation in
1991. Over the ensuing 16 years, Sut Jhally has been the executive producer of more than twenty-five videos produced
and distributed by the Media Education Foundation. He is the author of The Codes of Advertising , the forthcoming
The Spectacle of Accumulation: Essays in Cultural Politics, and co-author of Social Communication in Advertising and
Enlightened Racism. He is also co-editor of Cultural Politics in Contemporary America and Hijacking Catastrophe: 9/11,
Fear & the Selling of American Empire . He has written broadly on issues of popular representation and is regarded as one
of the world’s leading cultural studies scholars in the area of advertising, media, and consumption.
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NORMAN SOLOMON | AUTHOR AND FEATURED INTERVIEWEE
Norman Solomon is a nationally syndicated columnist on media and politics, as well as the founder and executive director of the Institute for Public Accuracy, a national consortium of policy researchers and analysts. He has been writing
the weekly “Media Beat” column since 1992. Solomon’s latest book, War Made Easy: How Presidents and Pundits Keep
Spinning Us to Death , on which the film is based, was published in 2005. The Los Angeles Times called the book “brutally
persuasive” and “a must-read for those who would like greater context with their bitter morning coffee, or to arm themselves for the debates about Iraq that are still to come.” A collection of Solomon’s columns won the George Orwell Award
for Distinguished Contribution to Honesty and Clarity in Public Language. Solomon’s books include Target Iraq; Wizards

of Media Oz: Behind the Curtain of Mainstream News; The Trouble With Dilbert: How Corporate Culture Gets the Last
Laugh; False Hope: The Politics of Illusion in the Clinton Era; The Power of Babble: The Politician’s Dictionary of Buzzwords
and Doubletalk for Every Occasion ; and Killing Our Own: The Disaster of America’s Experience With Atomic Radiation .
Solomon has appeared as a guest on many media outlets including the PBS NewsHour With Jim Lehrer , CNN, MSNBC, Fox
News Channel, C-SPAN, public radio’s Marketplace , and NPR’s All Things Considered, Morning Edition and Talk of the
Nation . Solomon’s op-ed articles have appeared in a range of newspapers including the Washington Post, Los Angeles

Times, Newsday, New York Times, Boston Globe, Miami Herald, USA Today, Philadelphia Inquirer, Baltimore Sun, the
International Herald Tribune, Canada’s Globe and Mail, the Toronto Star and the Jordan Times . His journalistic experience
includes many years of free-lance writing for Pacific News Service and other media outlets, and several reporting visits to
the Soviet Union during the mid-1980s. He is a former associate of the Center for Investigative Reporting.

NORMAN SOLOMON QUOTATIONS FROM WAR MADE EASY
"Rarely if ever does a war just kind of fall down from the sky. The foundation needs to be laid and the case is built, often
with deception."
"The war propaganda function in the United States is finely tuned, it’s sophisticated and most of all it blends into the
media terrain."
"Routinely the official story is a lie, or a deception, or a partial bit of information that leaves out key facts. The official story
about the Gulf of Tonkin was a lie."
"Whether we are talking about President Johnson or President Nixon or the President today, you have one chief executive
after another in the White House saying how much they love peace and hate war."
"If you’re pro-war you’re 'objective,' but if you’re anti-war you’re 'biased.' And often a news anchor will get no flak at all for making
statements that are supportive of a war and wouldn’t dream of making a statement that’s against a war."
"The sources that have deceived us constantly don’t deserve our trust, and to the extent that we give them our trust we
set ourselves up to be scammed again and again."
"After the fact, it’s all well and good to say well the system worked or the truth comes out. But when it comes to life and
death the truth comes out too late."
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